FOR IMMEDIATE RELEASE
California Introduces SB 478: A Landmark Legislation Addressing Consumer Privacy Concerns

MURRIETA, OCT. 13, 2023— California takes another significant step in safeguarding consumer
privacy as it introduces Senate Bill 478 (SB 478), aimed at enhancing data protection and
ensuring transparency in the digital age. This landmark legislation, signed into law by Governor
Newsome, addresses the growing concerns surrounding personal data usage and aims to
empower consumers by granting them greater control over their information.

SB 478, also known as the California Consumer Data Privacy Act (CCDPA), is set to
revolutionize the state's digital landscape. With the exponential growth of data-driven
technologies, it has become imperative to establish comprehensive regulations that govern the
handling of personal data. This legislation fills the void by imposing stringent guidelines for
businesses operating within California's jurisdiction.

Effective as of July 2024, California SB 478 brings several key provisions into effect:

1. Enhanced Consumer Rights: The legislation grants California residents the right to know
what personal information businesses collect, sell, or disclose about them. Consumers
have the power to request the deletion of their data and opt-out of the sale of their
personal information.

2. Transparency and Disclosure: Businesses are required to provide clear and accessible
privacy policies, detailing the type of personal information collected and the purpose of
its use. This increased transparency aims to foster trust between businesses and
consumers.

3. Strengthened Consent Mechanism: SB 478 mandates that businesses obtain explicit
consent before collecting or selling personal data. Consumers must be informed about the
categories of data being collected and the intended purpose of its use.

4. Enhanced Security Measures: The legislation obligates businesses to implement
reasonable security practices to protect consumer data from unauthorized access,
alteration, or disclosure.

5. Accountability and Non-Discrimination: Businesses are prohibited from discriminating
against consumers who exercise their rights under SB 478. Consumers can expect fair
treatment, regardless of whether they choose to exercise their control over their personal
information.

The passage of SB 478 heralds a new era for consumer privacy in California. Businesses
operating within the state will need to adapt their data handling practices to ensure compliance
with the legislation. Failure to do so may result in significant penalties and reputational damage.

Businesses in California can expect the following changes:

1. Compliance Requirements: Companies will need to review and update their data
collection and processing practices to align with the new requirements. This may include



implementing robust data protection measures, enhancing security protocols, and
establishing mechanisms to respond to consumer data requests.

2. Consumer Engagement: Businesses will need to ensure transparency and facilitate
consumer engagement by providing easily accessible privacy policies, honoring data
deletion requests, and establishing mechanisms to opt-out of data sales.

3. Employee Training and Awareness: To ensure compliance, businesses must educate their
employees about the provisions of SB 478 and impart knowledge about best practices for
data privacy and protection.

The introduction of SB 478 marks a significant milestone in California's commitment to
consumer data privacy. By empowering individuals with greater control over their personal
information, the legislation paves the way for a more transparent and privacy-centric digital
ecosystem.
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About King Law Firm Attorneys at Law, Inc:

King Law Firm Attorneys at Law, Inc. is a leading litigation law firm committed to providing
vigorous advocacy. With a dedicated team of professionals, we aim to provide strategic trial
tactics by working with our clients to best utilize the evidence, time, money, and emotional
stamina available to reach our clients' goals



